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Yunus Social Business 
Centre at  
HEC Montreal 

The Yunus Centre at HEC Montreal, headed by IDEOS 
hub, has been launched in January 2017. The Center has 
one main activity which lasts several months, and which 
returns every year since 2016: 

The Social Business Creation Competition 

The competition is a global competition and an innova-
tive training platform through which participants learn 
about how to use market mechanisms to solve social 
challenges.

The competition is structured as a course which pro-
vides experiential learning to enhance students’ learn-
ing experience. From a social mission idea at the be-
ginning of the competition, participants learn how to 

create profitable businesses with strong social impacts.
The mission of the competition is to educate business 
students to become socially responsible by:
Changing the mindset of students towards the norm 
that “profitability and positive social impacts should go 
hand-in-hand and thus social business is the way to do 
business”; Propagate the concept of social business and 
make students become ambassadors for its promotion;
Enable and teach students to become better entre-
preneurs with a sense of higher purpose and use their 
knowledge for the sake of social contributions via their 
business activities; Enable students to be successful in 
their entrepreneurial development.

Read more here:  
https://socialbusinesscreation.hec.ca/

900 + participants

70 + universitites
…since the introduction of 

the competitions in 2016

300 + teams
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Yunus Innovation 
Pathway Center 
UDEM

“Man is the origin, center, and 
aim of culture, understood as 
a process of humanization; the 
University is open to man and 
culture; because we have the 
deep conviction that man is 
perfected in the service of man.”

Founding Principles

In October 2018, the UDEM celebrated the inauguration 
of the Yunus Innovation Pathway Center. Since then, the 
purpose of the center is to promote a culture of social 
business in Latin America to catalyze, connect and grow 
fostering development by strengthening business mod-
el generation to solve social problems of the world.
Based on the roadmap to achieve the main three goals 
and our purpose, the YSBC UDEM developed a broad 
number of activities during October 2018 to July 2020:

Read more here:  
http://www.gcu.ac.uk/yunuscentre/ 

Social Business 
Trainings 

+ 60 participants 

Social Business 
Mentorship 
35 projects

Social Business Model 
Workshops

+30 online & in person

Incubation of  
Social Business 

6 SBs established in 2019

Virtual Lecture with Prof. 
Muhammad Yunus  

in 2020 
722 participants 
18 countries 

18.000 video plays 
+300 Facebook shares

Participation in Social 
Business Contest 

16 Contests

Social Business 
Consultancy 
+ 3.000 hours
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Yunus Centre for 
Social Business & 
Health at Glasgow 
Caledonian University

The Yunus Centre for Social Business & Health was es-
tablished in 2010 under the directorship of Professor Cam 
Donaldson, Yunus Chair in Social Business & Health. The 
new director, Professor Rachel Baker, was appointed in 

2016. GCU is the first university to adopt the Sustainable 
Development Goals as the framework for its research strat-
egy, with GCU’s Yunus Centre central to this development.

What are the newest research activities?

 

COOL (Community Orientated and 
Opportunity Learning) MUSIC is part 
of the Social Innovation and European 
Social Fund that aims to promote 
social inclusion and combat poverty 
and discrimination. Our project 
works with deprived young people to 
evaluate the impact of music-oriented 
interventions.

At Glasgow Caledonian University an M.Sc. in Social Inno-
vation is now offered, with a truly international perspective 
in examining how social business and microfinance might 
transform the lives of the poorest, and enabling students 
to create positive social change in the communities they 
serve.

Read more here:  
http://www.gcu.ac.uk/yunuscentre/ 

GUC has researched the financial lives 
of deprived communities in Scotland, 
including the role of microcredit. 
A key part of the work has been to 
conceptualise and evidence the notion 
that any social business, through 
addressing concerns of vulnerable 
groups, are thus acting on social 
determinants of health.

Developing methods for evidencing 
social business as a public health 
intervention, funded from 2014-19 via 
a £1.96m programme grant funded by the 
UK’s Medical Research Council and the 
Economic and Social Research Council.

Two major projects are The Glasgow & 
London Financial Diaries, which relate 
financial lives of low-income people 
to their health and wellbeing. The 
financial lives of over 70 low-income 
individuals have been tracked, and, 
through periodic interviews, related 
their financial experiences to their 
health and wellbeing. 

Academia Report on Social Business � 60



Yunus Social Business 
Centre at the 
University of Florence 
(YSBCUF) 

The Yunus Social Business Centre University of Flor-
ence (YSBCUF) was established in 2011 thanks to a 
partnership between the University of Florence and 
the Yunus Centre in Dhaka. The Centre aims to spread 
social business in Italy and offers strategic support to 

vWhat is the YSBCUF up to?

Read more here: http://sbflorence.org/ 

Social Business City Program: 

Creating an enabling ecosystem for 
the development of social business 
and social innovation. The program 
operates at local level, involving 
a wide variety of actors: high 
schools, social entrepreneurs, civil 
society, organisations, financial 
institutions, etc. The SBCP isactive 
in Pistoia (Italy), Barcelona (Spain) 
and Taoyuan (Taiwan).

Social Business Activities 
 in Africa:

–	Creation of social businesses 
for the development of the agro-
industrial supply chain in Thiès, 
Senegal.

–	Support of social business start ups 
in Italy, OPTs, Liberia, Mozambique 
and Tanzania.

University Collaboration:

–	Co-production of academic knowledge 
by building a research agenda 
on local social business @ the 
University of Bethlehem.
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Yunus Social Business 
Centre at  
Sunway Education 
Group

The Yunus Social Business Centre at Sunway Education 
Group (YSBC@SEG) was established in 2018 as a result 
of a partnership between Sunway Education Group and 
The Yunus Centre in Dhaka. YSBC@SEG serves as a 
think tank for issues related to social business, work-
ing in the field of poverty alleviation and closing the gap 

to attain the United Nation’s Sustainable Development 
Goals. The centre’s focus activities include social busi-
ness conferences, life-skill workshops for the commu-
nity, social business talks, social business teaching and 
research as well as events, such as The Social Kitchen:

Read more here: https://sunway.edu.my/ysbc/home 

The Social Kitchen

In conjunction with the International 
Women’s Day 2020, YSBC@SEG together 
with Sunway University’s School of 
Hospitality organized a culinary 
entrepreneurship workshop for refugee 
women and the B40 (Bottom 40 income 
group) women in collaboration with two 
local social enterprises – PichaEats 
and Ibupreneur. A total of 32 women 
from Malaysia, Afghanistan, Pakistan, 
Yemen and Myanmar participated in the 
event. Within two sessions, guided 
by our 2019 World Pastry Cup winning 
Chef Patrick Siau Chi Yin and Chef 
Soon Pau, the women had the chance to 
gain knowledge and skills on social 
business development in the field of 
gastronomy.

“I believe that an equal 
world is an enabled world. 
Empowered women are  
the foundation of an 
empowered society.”

Dr Elizabeth Lee 
CEO Sunway Education Group and  

Honorary Patron of YSBC@SEG. 
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Yunus Social Business 
Centre at AIT Thailand 
 The Yunus Centre at the Asian Institute of Technology 
(YCA) is a regional center mandated to promote and im-
plement social business throughout Asia Pacifi c. YCA 
has worked to develop social business training and ed-
ucation for non-traditional students, and supports ex-
isting YSBCs whilst enabling new ones to start up, with 
a particular focus on the ASEAN region. In 2019, it cele-
brated its 10th anniversary, and marked the occasion by 
co-hosting the 9th Social Business Day, the largest ever 
social business event to date. 

YUNUS THAILAND

Yunus Thailand (YT) was launched as a non-profi t foun-
dation at Social Business Day 2019 and was offi  cially 
registered in April 2020. Here are some of the activities 
that took place in 2020:

Yunus Thailand is currently working with CP Group, one 
of the world’s largest conglomerates to research com-
munity-led microfi nance in Thailand and to build best 
practice guidelines, whilst designing a fi ntech social 
business to strengthen community fi nancial manage-
ment and resilience.

Yunus Thailand has been supporting Social Health En-
terprise, in partnership with the National Innovation 
Agency and Southern Border Provinces Administrative 
Center, Thai Government, to train unemployed muslim 

youth from conflict aff ected areas to be massage entre-
preneurs for the halal tourism sector.

Yunus Thailand also produced The Social Business Show 
in partnership with Thai PBS, a nationally broadcasted 
TV show focused on Professor Muhammad Yunus’ ‘No 
Going Back’ manifesto. 

Read more here: 
http://www.yunuscenter.ait.asia/ 
and https://yunus-thailand.org/ 
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How the 
Academic 
Social Business 
Universe  
Keeps Growing
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It all started as a small meeting held at the Global Social 
Business Summit in 2009. Over the years, a network of aca-
demic centers at universities across the globe kept growing. 
The Social Business Academia Conference was institution-
alized and now takes place annually, thereby giving a dedi-
cated space for researchers to discuss, share and leverage 
their learnings about social business. Today, we count 87 
Yunus Social Business Centres around the world. Let’s join 
forces and continue to grow in order to increase our impact!

North America

1	 Autonomous University of Baja California, Mexico
2	 Becker College, USA
3	 California State University Channel Island, USA
4	 HEC Montréal, Canada
5	 Universidad de Monterrey (UDEM), Mexico

South America

6	 Escola Superior de Propaganda e Marketing (ESPM), 
Brazil

7	 Universidad Externado, Colombia
8	 Universidad Icesi, Colombia
9	 Universidad Privada Cumbre, Bolivia

Europe

10	 Ca’ Foscari University of Venice, Italy
11	 Católica Lisbon School of Business & Economics, Por-

tugal
12	 Ecole Polytechnique Fédérale de Lausanne - EPFL, 

Switzerland
13	 Epoka University, Albania
14	 European Business School, Germany
15	 Glasgow Caledonian University, United Kingdom
16	 HEC Paris, France
17	 IAE Paris Sorbonne Business School, France
18	 Janusz Korczak Pedagogical University, Poland
19	 Leuphana University of Lüneburg, Germany
20	 Lille Catholic University, France
21	 Montpellier Business School, France
22	 Pompeu Fabra University, Spain
23	 S.s. Cyril and Methodius University, Macedonia
24	 University of Basilicata, Italy
25	 University of Bologna, Italy
26	 University of Cadiz, Spain
27	 University of Cantabria, Spain
28	 University of Florence, Italy
29	 University of Murcia, Spain
30	 University of Salford, United Kingdom
31	 University of Urbino Carlo Bo, Italy
32	 Okan University, Turkey 

Asia

33	 AIMS Institutes, India
34	 Albukhary International University, Malaysia
35	 Amity University Haryana, India
36	 Amity University Rajasthan, India
37	 Ashoka University India
38	 Asian Institute of Technology, Thailand
39	 Azerbaijan State University of Economics (UNEC), 

Azerbaijan
40	 Bethlehem University, Palestine

41	 Birla Institute of Management Technology (BIMTECH), 
India

42	 Chandigarh University, India
43	 Chang Jung Christian University, Taiwan
44	 Chung Yuan Christian University, Taiwan
45	 Daffodil International University, Bangladesh
46	 Dhaka International University, Bangladesh
47	 Dr. Bhimrao Ambedkar University, India
48	 Foundation University, Philippines
49	 Gavar State University, Armenia
50	 INTI International University, Malaysia
51	 JAIN (Deemed-to-be University), India
52	 Kalinga Institute of Social Sciences, India
53	 Kasetsart University, Thailand
54	 King’s College, Nepal
55	 Krea University, India
56	 Kyushu University, Japan
57	 Mizoram University, India
58	 National Central University Taiwan, Taiwan
59	 National Kaohsiung University of  

Science and Technology Taiwan
60	 National Pingtung University of Science & Technology, 

Taiwan
61	 National Quemoy University, Taiwan
62	 National Taichung University of Science and  

Technology (NTCUST), Taiwan
63	 National Taipei University of Business, Taiwan
64	 National University of Kaohsiung, Taiwan
65	 National University of Malaysia, Malaysia
66	 National University of Singapore, Singapore
67	 Novel Academy, Nepal
68	 Renmin University of China, China
69	 Ryukoku University, Japan
70	 Soochow University, Taiwan
71	 SSM College of Engineering, India
72	 Sun Yat-Sen University, China
73	 Sunway University, Malaysia
74	 The Chinese University of Hong Kong, Hong Kong
75	 Universiti Putra Malaysia (UPM), Malaysia
76	 Universiti Sains Malaysia, Malaysia
77	 Universiti Teknologi Petronas, Malaysia
78	 Vivekanand Education Society’s Institute of Manage-

ment and Research (VESIM), India
79	 Yunnan Normal University, China
80	 Zhengzhou University, China

Africa

81	 Catholic University of Zimbabwe, Zimbabwe

Oceania

82	 Griffith University, Australia
83	 La Trobe University, Australia
84	 Lincoln University, New Zealand
85	 The University of Adelaide, Australia
86	 University of New South Wales, Australia
87	 University of South Australia (UniSA), Australia
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We would like to thank all our partners and friends who 
made this Academia Report on Social Business possible 
with their valuable contributions:

We would like to specifically thank:

Dominique V. Dauster, Yunus + You - The YY Foundation, 
Germany

Prof. Cam Donaldson, Glasgow Caledonian University, 
Scotland

Bénédicte Faivre-Tavignot, HEC Paris, France

Majid Ghorbani, Renmin University of China, China

Ron Garan, USA

Dr. Florian Hoos, HEC Paris, France

Andrea Jung, Grameen America, USA

Prof. Dr. Karin Kreutzer, EBS University of Business and Law, 
Germany

Michael Møller, United Nations, Denmark

Frederic Penz, Leuphana University, Germany

Dr. Zhao Meng, Nanyang Business School, Singapore

Daniel Nowack, Yunus Social Business, Germany

Dr. Elisabetta Righini, University of Urbino

Prof. Jeffrey D. Sachs, Columbia University, USA

Dr. Faiz Shah, Asian Institute of Technology, Thailand

Mai Thai, HEC Montréal, Canada

Dr. Vinika Rao, INSEAD, Singapore

Michael J. Roy, Glasgow Caledonian University, Scotland

Beatrice Scarioni, EPFL, Switzerland 

Hans Reitz, Grameen Creative Lab, Germany

Of course, we would like to extend a special thanks to all 
faculty and team members who are working closely togeth-
er with the above-mentioned professors and contribute 
significantly to the overall success of these great social 
business initiatives.

A very special thank you to Lamiya Morshed, the Executive 
Director of the Yunus Centre in Bangladesh and the Yunus 
Centre team, as well as The Grameen Creative Lab team 
and Yunus Social Business for their work in setting up im-
pactful academic initiatives all around the world. Further-
more, we would like to thank Prof. Muhammad Yunus for his 
inexhaustible dedication and commitment, which was in-
dispensable for the establishment of many social business 
initiatives all around the world.
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About

YUNUS + YOU — THE YY FOUNDATION

The YY Foundation is a not-for profit organization founded 
in 2012 in Wiesbaden, Germany with the main purpose of 
creating a fairer and more social world through promoting 
a constructive dialogue between academia, business, poli-
tics and civil society and thus leading to the social and eco-
nomic integration of the least advantaged.

The foundation’s main activities include:

•	 Cooperating with educational institutions to spread 
the social business concept with a special focus on the 
young generation, the leaders of tomorrow: support 
universities, colleges and other educational institutions 
with the formulation of curricula, joint implementation 
of research projects, offering inspiring events, seminars 
and lectures with a focus on an inclusive and fair econo-
my, with the goal of bringing the social business concept 
into the education sector

•	 Supporting social business events: sponsoring partici-
pation at summits, networking events, social business 
information exchange forums, and other related social 
business events, to allow for constructive exchange for 
members of different cultures, religions, gender and 
professional backgrounds

•	 Developing a platform towards a more social world: sup-
porting activities such as social business competitions, 
scholarships, internships and fellowships that will work 
as a catalyst for accelerating a social mindset around 
the world and allow for encounters between members 
of various nations

•	 Encouraging youth development: offering educational 
programs for children and young people to support the 
youth upbringing worldwide

•	 Supporting local social initiatives within cities that bring 
neighbors together for a social purpose such as clean 
streets, safe neighborhoods and spreading a social con-
science

•	 Promoting economic & social integration: supporting 

the economic and social development of the least ad-
vantaged citizens through the support of entrepreneur-
ial initiatives towards the reduction of poverty.

www.yyfoundation.com

YUNUS CENTRE

The Yunus Centre is an organization aimed primarily at pro-
moting and disseminating Professor Yunus’ philosophy on 
social business. Since 2008 it is the one-stop resource cen-
tre for all Grameen social business related activities both 
globally and in Bangladesh. It keeps the spirit of the global 
social business movement very high through various events, 
social media, publications, and websites. The Yunus Centre 
also helps forge lasting, productive relationships among all 
social business institutions around the world. The Centre is 
chaired by Professor Muhammad Yunus, Nobel Peace Prize 
Laureate, and its Executive Director is Ms. Lamiya Morshed.

The Centre’s main activities include:

•	 Poverty-Free World Campaign: Professor Yunus has 
long said that poverty is an unnecessary imposed by 
society on people, and that creating a poverty-free 
world is a matter of will. Yunus Centre will coordinate 
the Poverty-Free World Campaign encompassing part-
ners and networks around the world and willl be working 
to promote the UN Millennium Development Goals in 
Bangladesh and around the world, and the campaign for 
Bangladesh to be free of poverty by 2030.

•	 International Communication and Networking: The 
Centre also aims to aggrandize Professor Yunus’ exist-
ing international network of individuals and institutions 
that work in the field of poverty eradication. The de-
velopment of social media (including Facebook, Twitter, 
YouTube) focusing on the work of Professor Yunus will 
enhance the exposure of his ideas on a global scale.

•	 Social Business: The Yunus Centre acts as a resource 
centre for existing and potential social businesses by 
assisting each venture in adhering to social business 
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principles and, by extension, achieving the targeted so-
cial goal.

•	 Research & Publications: Disseminating Professor 
Yunus’ ideas on poverty eradication by contributing ar-
ticles and other media to renowned publications around 
the world is one of the Centre’s primary activities.

•	 Academic Programs: The Yunus Centre assists in the 
development of academic programs focusing on social 
business within academic institutions.

•	 Museum/Archive/Library: The Centre is currently work-
ing towards archiving the awards, honors, prizes, de-
grees and other distinctions that have been received 
by Professor Yunus, with the aim to create a museum 
showcasing the milestones of his career since the early 
1970’s. A digital library comprising a unique collection 
of video and audio tapes of Professor Yunus’ speeches 
and publications is also in the works.

https://www.muhammadyunus.org/

Studio Nima 

Studio Nima accelerates the growth and emergence of so-
cial innovations that sustainably address the world’s most 
pressing issues. Transforming our economic systems to 
make them more equitable, lifting people out of poverty, 
making cities more sustainable, promoting gender equality 
and fighting climate change - many of today’s challenges 
require smart solutions. 

We plan, incubate, grow and advise social business models 
in the fields of circular economy, plastic waste recycling, 
sustainable fashion, future of food, social financing, educa-
tion and many more. We develop projects across the globe 
with corporates, foundations, universities and many other 
stakeholders to advance progress on the Sustainable De-
velopment Goals.

www.studio-nima.com 

Leonhard Nima

Leonhard has more than 10 years of social innovation and 
social business work experience in more than 20 coun-
tries. He is the Founder of Studio Nima, the Co-Founder 
of N3XTCODER, Educational Advisor to the Yunus Sports 
Hub and Venture Building Advisor to the Yunus Environment 
Hub, both founded by Nobel Peace Prize Laureate Prof. 
Muhammad Yunus.

Previously, he was an Adjunct Professor at the Master of 
Social Entrepreneurship at Hult International Business 
School in San Francisco and London. 

Leonhard works as a moderator at international conferenc-
es, such as the Global Social Business Summit, the rad°hub 
and the Social Innovation Summit. He has been on stage 
with Heads of States, UN leadership, leading business ex-
ecutives, philosophers, artists, and many more exceptional 
personalities.

Dr. Aline Laucke

Aline is Studio Nima’s Chief Impact Officer. She has served 
as a consultant for social enterprise, social financing and 
corporate responsibility for +10 years. She holds a PhD 
in management and organization theory. For her doctoral 
study, she has received a scholarship from Siemens Stiftung 
and travelled to Latin America and Africa to investigate 
strategic paradoxes in health care social enterprises. She 
taught classes for bachelor, masters, and executive masters 
students on the topics of social enterprise, social innova-
tion, social financing and base of the pyramid strategies.

Prior to this, Aline has worked at the Grameen Creative Lab, 
a think tank and accelerator for social businesses initiated 
by Peace Nobel Prize Laureate Muhammad Yunus. She is 
involved in several social impact initiatives, including the 
World Economic Forum’s Global Shapers, where she has 
served as a curator from 2014 to 2015.
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 Social Business
in Academia 

– 
Do it with joy!


